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MARKETING ORGANIZATION 
Merging Marketing: The Maturing of a Discipline, Not Just a 
Function. Franzoni, Lauryn. (January, p. 14-17). 


MCIFS 

Householding Technology Yields Results, Flexibility. Godish, 
Jeffrey G. (February, p. 17-19). 

Shooting Gnats with an Elephant Gun?. Cohen, Howard. 
(February, p. 20-23). 

Targeting America: Do You and Your Neighbors Bank Alike?. 
Deutsch, Barry I. (February, p. 12-16). 


MEETINGS 
Service Quality Resource: Nine Ways to Add Value to Your 
Customer Seminars. Marchetti, Karen J. (Nov., p. 36). 


MERCHANDISING 
From the City to the Airport. Deutsch, Barry. (Dec., p. 8-11). 


MERGER & ACQUISITION INTEGRATION 
Trust Marketing Resource: Post-Merger Restructure Strategy 
Eliminates Surprises. (April, p. 43). 


MERGERS & ACQUISITIONS 
Marketing After the Merger. It’s an Internal Challenge, Too 
Deutsch, Barry I. (Sept., p. 25-28). 


MICROMARKETING 

Shooting Gnats with an Elephant Gun?. Cohen, Howard. 
(February, p. 20-23). 

Targeting America: Do You and Your Neighbors Bank Alike’. 
Deutsch, Barry I. (February, p. 12-16). 


MILITARY MARKET 
Marketing News: Bank Raises Funds for POW/MIA Organization. 
(February, p. 7-8). 
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MORTGAGE COMPANIES 
Marketing News: Mortgage Banker Replaces Retail Store for Bridal 
Registry. (June, p. 6, 8) 


MORTGAGE LOANS 
Marketing News: Free Classes Teach Potential Buyers Steps in 
Home Purchase. (April, p. 12). 


MUTUAL FUNDS 

Trust Marketing Resource: ‘Emerald Funds’ Produce Fee Income 
for Barnett. (February, p. 27). 

Deutsch, Barry I. Marketing Mutual Funds: A Strategy for the ‘90s. 
(Oct., p. 10-15). 


NAME CHANGE 


Case Study: Name Change. Kearns, Jennifer. (June, p. 20-23). 


NEW ACCOUNTS 
Problem/Solution: What Would You Do?. Pope, Norwood W.; 
Anderson, Debi. (February, p. 11, 38) 


NEWLYWEDS 
Marketing News: Mortgage Banker Replaces Retail Store for Bridal 
Registry. (June, p. 6, 8). 


NONINTEREST INCOME 

Trust Marketing Resource: ‘Emerald Funds’ Produce Fee Income 
for Barnett. (February, p. 27). 

Faculty Corner: Fee Income Performance and Bank Training: 
Bridging the Gap. White, Phillip M. (Nov., p. 34-35). 


PERSONNEL ADMINISTRATION 
Service Quality Resource: Making the Most of Your Human 
Capital Investment. Marshall, H. Joseph. (July, p. 65). 


POSITIONING 
Competing for Attention. Deutsch, Barry I. (March, p. 14-18). 
Marketing News: Regulation Shift Inspires Bank to Target 
Consumers. (February, p. 8). 


PRIVATE BANKING 
Trust Marketing Resource: Bank of Boston Sets Ambitious Goals 
for Private Bank Awareness Advertising. (February, p. 25-26). 


PRODUCT DEVELOPMENT 
Trust Marketing Resource: Shift to Saving Spells Opportunity for 
Savvy Marketers. (June, p. 32-33). 


PRODUCT PACKAGES 
Focus on Strength and Relationship Building. Colby, Mary. 
(January, p. 18-22). 


PRODUCTS 
The Wrong Model: Why a Bank Shouldn't Be Like Procter & 
Gamble. McConaghy, Raymond J., Jr. January, p. 23-25). 


PROFITABILITY 
Faculty Corner: Marketing and Competitive Advantage: How to 
Satisfy the Customer, Profitably. Bennett, Rex. (January, p. 36-37). 


PUBLIC OPINION OF BANKING 
Marketing News: Consumers’ Confidence Rises with Familiar 
Financial Environments. (May, p. 6, 12). 


PUBLIC RELATIONS 
Good news in bad times. Ginsberg, Monica. (June, p. 10-14). 
Problem/Solution: What Would You Do?. Piercy, Gordon; 
Ficquette, Thomas H. (June, p. 9, 28) 
Public Relations Vehicle. (January, p. 26-29) 


PUBLICITY 


Problem/Solution: What Would You Do?. Piercy, Gordon; 
Marsden, Robert. (July, p. 19, 71). 


REGIONAL BANKS 
New Kids on the Block: Lone Star State Invasion Shakes Up the 
Status Quo. Colby, Mary. (May, p. 28-33). 


SALES 

Marketing Management: Selling in a Recessionary Environment. 
White, Joseph T. (August, p. 40-41). 

Service Quality Resource: Benchmarking Sales and Service Quality 
Effectiveness. Martin, Larry W. (July, p. 64-65). 


SALES CULTURE 
Marketing News: Sales and Service Program Proves International 
Success. (July, p. 6,12). 


SALES MANAGEMENT 
High Probability Selling: Another Way to Win Customers. Werth, 
Jacques; Ruben, Nicholas E. (Dec., p. 12, 15-16). 


SALES PROMOTIONS 
Marketing News: Texas Bank and Retail Company Team Up for 
ATM Promotion. (February, p. 7-8). 


SALESPERSONS 
Faculty Corner: Finding Time to Motivate Salespeople. Adler, 
Seymour. (Oct., p. 32-33,37). 


SAVERS 
Trust Marketing Resource: Shift to Saving Spells Opportunity for 
Savvy Marketers. (June, p. 32-33). 


SAVINGS 
Marketing News: First Security's Bob and Evelyn Demonstrate 
Savings Plan. (March, p. 6). 


SCHOOL RELATIONS 

Marketing News: Bank Helps Launch Arkansas Math Program. 
(March, p. 7, 10). 

Marketing News: Bank of Boston Underwrites History Book. 
(August, p. 8). 

Marketing News: Harris's ‘Peirce Bucks’ Program Motivates Math 
Students. (April, p. 8). 


SECOND MORTGAGES 
Marketing News: Denied a Loan? Ask Valley Bank About Its 100% 
Home Equity Program. (Sept.,p. 6,12). 


SENIOR CITIZENS MARKET 
Seniors Get Free Tax Preparation at LaSalle Bank. (March, p. 9). 


SERVICE GUARANTEE 
BMA Bulletin: Information Center Issues: Service Guarantees 
Work, with Commitment. Flood, Sylvester. (April, p. 51-52). 


SERVICE QUALITY 


A Conversation with George F. Jones. Deutsch, Barry I. (April, p. 
22-27). 


Faculty Corner: the Customer-Driven Competitive Edge. Bennett, 
Rex. (May, p. 50-51). 

‘High-Touch’ Increases Deposits. Berry, Craig H., Jr. (March, p. 24-26). 

Improve Service Quality by Phone. Brooks, C.M. (April, p. 36-38). 

Marketing News: National Consumer Study Examines 
Expectations, Priorities. (February, p. 6). 

Marketing News: Sales and Service Program Proves International 
Success. (July, p. 6, 12). 

Problem/Solution: What Would You Do?. Pope, Norwood W.; 
Duncan, Susan H. ( April, p. 2, 48). 
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The Quality Service Manager: A New Strategic Direction for the 
‘90s. Colby, Mary. (April, p. 28-31). 

Service Quality Resource: Benchmarking Sales and Service Quality 
Effectiveness. Martin, Larry W. (July, p. 64-65). 

Service Quality Resource: BMA National Service Quality Study 
Zeroes In On News Bankers Can Use. (March, p. 37-38). 

Service Quality Resource: Premier Bank Pinpoints Customer 
Concerns. Colby, Mary. (January, p. 31-33). 

Service Quality Resource: Technology Investments, Measurements 
Fuel Barnett’s Quality Service Initiative. (May, p. 41-42). 

Gaining a Competitive Advantage through Customer Satisfaction. 
Bennett, Rex. (Dec., p. 24-26). 

Service Quality Resource: Give Sales a Boost with Service Quality. 
(Sept., p. 41-42). 


SHOPPING SURVEYS 
“Mystery Shopping” Offers Clues to Leeds, Barry. (Nov., p. 24-25). 


SMALL BANKS 
Community Banking: Should Small Banks Adjust Their Focus?. 
Tripp, James D.,; Finlay, Jim L.; Tripp, Carolyn L. (August, p. 30-31). 


SMALL BUSINESS LOANS 
Marketing News: NationsBank Offers Child Care Facility Loans. 
Quly, p. 7, 12). 


SMALL BUSINESSES 

Marketing News: Barnett Woos Small Businesses with New 
Technology. (August, p. 7, 10). 

Reaching the Small Business Market. Birch, David L. (March, p. 
20-23). 

Marketing News: Signet Bank Sponsors Small Business Radio 
Spots. (Oct., p. 6). 


SMART CARDS 

BMA Bulletin: Information Center Issues: Smart Cards: U.S. Banks 
Take “Wait and See’ Approach to Tomorrow’s ATMs. Flood, 
Sylvester. (Sept., p. 51-52). 


SOCIAL RESPONSIBILITIES 
Marketing News: ‘Socially Responsible’ Bank Guarantees Deposits 
Will Be Used Locally. (July, p. 8). 


SPECIAL EVENTS 
Contribution or Ad? Reaping the Rewards of Sponsorship. 
Battersby, Mark E. (June, p. 24-26). 


SPECIALTY ADVERTISING 
Marketing News: Merchandise with a Message Can Enhance 
Marketing (Sept., p. 7). 


SPORTS ACTIVITIES 
Olympic Opportunities for Banks. Hennig, Brad. (June, p. 25). 


STRATEGIC PLANNING 


Faculty Corner: Marketing and Competitive Advantage: How to 
Satisfy the Customer, Profitably. Bennett, Rex. (January, p. 36-37). 


SUBSIDIARIES 
Trust Marketing Resource: ‘Hub and Spoke’ Personalized Strategy 
Targets Young, Emerging Affluent Set. (June, p. 31-32). 


SUNDAY BANKING 
Problem/Solution: What Would You Do? Motley, L. Biff; Blair, 
Susan. (Nov., p. 9, 43). 


SUPERMARKET BANKING 
Marketing News: Survey: Customers Prefer Banking at Night, in 
Supermarkets. (March, p. 7, 9). 
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A Dozen Eggs, a Quart of Milk and an IRA? Smart, James. (Dec., 
p. 18-21). 

Marketing News: Picking Up a Home Improvement Loan at the 
Grocery Store. (Sept., p. 6, 14). 


SURVEYS 

Marketing News: Customer Feedback Helps Bank Design Better 
Branches. (May, p. 6, 8). 

Marketing News: National Consumer Study Examines 
Expectations, Priorities. (February, p. 6). 

Marketing News: Survey Confirms Importance of Marketing 
Research. (April, p. 7). 

Marketing News: Survey: Customers Prefer Banking at Night, in 
Supermarkets. (March, p. 7, 9). 

Service Quality Resource: BMA National Service Quality Study 
Zeroes In On News Bankers Can Use. (March, p. 37-38). 

Service Quality Resource: Premier Bank Pinpoints Customer 
Concerns. Colby, Mary. (January, p. 31-33). 


SWEEPSTAKES 
New Products/Services: MOST Launches “Go For The Green” 
ATM and POS Sweepstakes. (Oct., p. 44). 


SYMBOLS 
Marketing News: Bulldog Boosts Image, Sells Products for 
Georgia Bank. (April, p. 6). 


TAX SERVICES 
Seniors Get Free Tax Preparation at LaSalle Bank. (March, p. 9). 


TECHNOLOGY 

Automation Revolution. Saunders, Kimberly A. (May, p. 34-37). 

Marketing News: Printing Scanned Signatures Saves Time, 
Enhances Marketing Effort. (August, p. 6). 

The Strategy of Technology: Organizing to Get It Done. Deutsch, 
Barry I. (May, p. 18-22). 

Technology Explosion Shapes Marketing’s Future. Moore, Anne 
Morgan. (May, p. 24-27). 


TRAINING 
Good Banks Train. Stickler, Kent. (April, p. 32-35). 


TRUST DEPARTMENTS 

Trust Marketing Resource: ‘TEAM’ Approach Helps Target Trust 
Prospects. (August, p. 35). 

Trust Marketing Resource: Strategy, Technology Boost New Trust 
Department. (Oct., p. 42). 


TRUST MARKETING 

Trust Marketing Resource: Client Testimonials Give a Boost to 
Trust Business. (February, p. 26). 

Trust Marketing Resource: Survey Finds Product Education Is Key 
to Attracting Aging Boomer Trust Business. (April, p. 41-42). 

Trust Marketing Resource: Repositioning Campaign Focuses on 
the Unexpected. (Oct., p. 41-42). 

Trust Marketing Resource: Two New Products for Trust and Small 
Business Customers. (Dec., p. 27-28). 


VENDORS 

Bankers as Buyers: Selling to Bankers Requires Homework. 
Gunther, Greg. (July, p. 66-67). 

1992 Directory of Financial Marketing Services. (July, p. 25-26). 

Supplier Relationships that Make the Difference. Deutsch, Barry I. 
Quly, p. 20-23). 


YOUTH MARKET 
Marketing News: Survey: High School Students Are Card-Carrying 
Spenders. (May, p. 7). * 
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